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For undergraduate introduction to Market Pricing courses.

A comprehensive and practical, step-by-step guide to pricing analysis and strategy development.

The Strategy and Tactics of Pricing shows readers how to manage markets strategically?rather than simply
calculate pricing based on product and profit?in order to improve their competitiveness and the profitability
of their offers.

The fifth edition contains a new chapter on price implementation and several updated examples on pricing
challenges in today’s markets.

Features:

NEW! Show students how proper pricing can increase profitability?New Chapter on Price Implementation.

A completely new chapter on implementing pricing strategy identifies the challenges involved in embedding
strategic pricing principles within an organization. This chapter also describes how managers can lead a
structured change process to build a more profitable commercial organization.

NEW! Offer access to pricing software?Three-Month Trial of LeveragePoint Software.

This edition is now available with software for creating and communicating economic value estimations
systematically?from LeveragePoint Innovations Inc. While versions of this software that enable sharing
require corporate contracts for access, versions for individual student and practitioner use are available
without charge for three months with the purchase of The Strategy and Tactics of Pricing. 

NEW! Make pricing theory relative?Updated Examples of Pricing.

Helping connect pricing theory to what students are familiar with, this edition includes updated examples
with more topical illustrations of current pricing challenges such as:
•    iPhone pricing
•    New models for pricing music
•    Services pricing

NEW! Present the latest information?Heavily Revised Chapters.
The revised chapter on Pricing Policy provides a theoretically-grounded framework to describe specific
policies for managing price changes for situations such as:
-Cost-based price increases
-Price reductions in a recession
-Discounts

The chapter on Value Creation now addresses the difference between how to consider value when it is driven
by tangible monetary drivers (saving money on gas) versus the more subjective psychological drivers (doing
the right thing for the environment).



The chapter on Value and Price Communication has been substantially revised to describe how to
communicate value in a wide variety of product and customer contexts. This chapter also demonstrates how
to target communications to affect specific behaviors throughout the customer’s buying process.
The chapter on Price Setting has been expanded to provide a robust process for setting prices that can be
widely applied to consumer and business markets.
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From reader reviews:

Todd Grossi:

Book is usually written, printed, or illustrated for everything. You can realize everything you want by a e-
book. Book has a different type. We all know that that book is important factor to bring us around the world.
Close to that you can your reading skill was fluently. A publication The Strategy and Tactics of Pricing will
make you to be smarter. You can feel more confidence if you can know about almost everything. But some
of you think that open or reading a book make you bored. It is not make you fun. Why they can be thought
like that? Have you in search of best book or suitable book with you?

Jose Miller:

The book The Strategy and Tactics of Pricing has a lot associated with on it. So when you make sure to read
this book you can get a lot of benefit. The book was written by the very famous author. The writer makes
some research before write this book. That book very easy to read you can obtain the point easily after
scanning this book.

Anna Chew:

The book untitled The Strategy and Tactics of Pricing contain a lot of information on it. The writer explains
her idea with easy technique. The language is very easy to understand all the people, so do definitely not
worry, you can easy to read this. The book was authored by famous author. The author brings you in the new
period of time of literary works. You can easily read this book because you can keep reading your smart
phone, or device, so you can read the book inside anywhere and anytime. If you want to buy the e-book, you
can wide open their official web-site as well as order it. Have a nice examine.

Patricia Howland:

You can find this The Strategy and Tactics of Pricing by visit the bookstore or Mall. Merely viewing or
reviewing it could possibly to be your solve issue if you get difficulties for the knowledge. Kinds of this
guide are various. Not only by written or printed but also can you enjoy this book by e-book. In the modern
era such as now, you just looking of your mobile phone and searching what their problem. Right now,
choose your current ways to get more information about your e-book. It is most important to arrange you to
ultimately make your knowledge are still revise. Let's try to choose suitable ways for you.
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