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Branded Women in U.S. Television examines how The Real Housewives of New York City, Martha Stewart,
and other female entrepreneurs create branded televised versions of the iconic U.S. housewife. Using their
television presence to establish and promote their own product lines, including jewelry, cookware, clothing,
and skincare, they become the primary physical representations of these brands. While their businesses are
serious and seriously lucrative, especially reality television enables a certain representational flexibility that
allows participants to create campy and sometimes tongue-in-cheek personas. Peter Bjelskou explores their
innovative branding strategies, specifically the complex relationships between their entrepreneurial
endeavors and their physical bodies, attires, tastes, and personal histories. Generally these branded women
speak volumes about their contemporaneous political environments, and this book illustrates how they, and
many other women in U.S. television history, are indicative of larger societal trends and structures.
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From reader reviews:

Benny Joiner:

Nowadays reading books be than want or need but also become a life style. This reading practice give you
lot of advantages. The advantages you got of course the knowledge the particular information inside the book
that will improve your knowledge and information. The data you get based on what kind of publication you
read, if you want drive more knowledge just go with schooling books but if you want experience happy read
one along with theme for entertaining such as comic or novel. The actual Branded Women in U.S.
Television: When People Become Corporations (Critical Studies in Television) is kind of reserve which is
giving the reader capricious experience.

David Kane:

Spent a free the perfect time to be fun activity to try and do! A lot of people spent their sparetime with their
family, or their very own friends. Usually they undertaking activity like watching television, likely to beach,
or picnic in the park. They actually doing ditto every week. Do you feel it? Would you like to something
different to fill your own personal free time/ holiday? Can be reading a book may be option to fill your
totally free time/ holiday. The first thing that you ask may be what kinds of book that you should read. If you
want to consider look for book, may be the guide untitled Branded Women in U.S. Television: When People
Become Corporations (Critical Studies in Television) can be fine book to read. May be it may be best
activity to you.

Donald Dickens:

Reading can called mind hangout, why? Because if you find yourself reading a book particularly book
entitled Branded Women in U.S. Television: When People Become Corporations (Critical Studies in
Television) your thoughts will drift away trough every dimension, wandering in every single aspect that
maybe unfamiliar for but surely might be your mind friends. Imaging each and every word written in a e-
book then become one web form conclusion and explanation which maybe you never get ahead of. The
Branded Women in U.S. Television: When People Become Corporations (Critical Studies in Television)
giving you another experience more than blown away your thoughts but also giving you useful facts for your
better life within this era. So now let us explain to you the relaxing pattern this is your body and mind is
going to be pleased when you are finished reading it, like winning a game. Do you want to try this
extraordinary paying spare time activity?

Marylou Arroyo:

Publication is one of source of information. We can add our understanding from it. Not only for students and
also native or citizen will need book to know the change information of year to be able to year. As we know
those guides have many advantages. Beside all of us add our knowledge, can bring us to around the world.
Through the book Branded Women in U.S. Television: When People Become Corporations (Critical Studies



in Television) we can acquire more advantage. Don't one to be creative people? To be creative person must
love to read a book. Only choose the best book that appropriate with your aim. Don't be doubt to change your
life at this book Branded Women in U.S. Television: When People Become Corporations (Critical Studies in
Television). You can more appealing than now.
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